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VISUAL MERCHANDISING IN RETAILS



What is Visual Merchandising ? 

is major tool of business promotion 
which is widely used to 

attract customers & increase sales.
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KEY VM DISPLAYS IN LOCAL FAIRS























METHODS FOR VM ENHANCEMENT



How to enhance the product display  ? 



TIPS :

1. CREATE A THEME, TELL A STORY : 
engaging the customer imagination

2. GROUPING / REPETITION: 
group the similar products, impact created by volume

3. VISUAL TOOL APPLICATIONS: 
drawing customer attention, frame the products for directing customer focus on the products

4. SELECT KEY PIECES TO SHOW OFF: 
don’t mix different style in a small spacing, select the key items to display

5. LAYERING : 
create layer in display could let customer to discover more, aware angles of the display 

6. CUSTOMER FLOW & STORE PLAN: 
aware the customer flow 

7. LIGHTING : 
final step to highlight the products and guide visitors eye to focus on your products 



1. CREATE A THEME, TELL A STORY : 
- engaging the customer imagination



1. EXAMPLE OF CREATE A THEME :



1. EXAMPLE OF CREATE A THEME :



2. GROUPING / REPETITION : 
- group the similar products
- impact created by volume 



2. EXAMPLE OF GROUPING / REPETITION  :



2. EXAMPLE OF GROUPING / REPETITION  :



3. VISUAL TOOL APPLICATIONS : 
- drawing customer attention
- frame the products for directing customer focus on the products



3. EXAMPLE OF VISUAL TOOL APPLICATIONS : 



3. EXAMPLE OF VISUAL TOOL APPLICATIONS : 



3. EXAMPLE OF VISUAL TOOL APPLICATIONS : 



4. SELECT KEY PIECES TO SHOW OFF : 
don’t mix different style in a small spacing, select the key items to display 



4. EXAMPLE OF SELECT KEY PIECES TO SHOW OFF : 



4. EXAMPLE OF SELECT KEY PIECES TO SHOW OFF : 



5. LAYERING : 
- create layer in display could let customer to discover more
- aware angles of the display



5. EXAMPLE OF LAYERING : 
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5. EXAMPLE OF LAYERING : 



6. CUSTOMER FLOW & STORE PLAN: 
aware the customer flow 



6. EXAMPLE OF CUSTOMER FLOW & STORE/BOOTH PLAN : 



6. EXAMPLE OF CUSTOMER FLOW & STORE/BOOTH PLAN : 
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6. EXAMPLE OF CUSTOMER FLOW & STORE/BOOTH PLAN : 
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6. EXAMPLE OF CUSTOMER FLOW & STORE/BOOTH PLAN : 
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7. LIGHTING : 
final step to highlight the products and guide visitors eye to focus on your products 



7. EXAMPLE OF LIGHTING : 



7. EXAMPLE OF LIGHTING : 



USEFUL LINKS



www.retaildesignblog.net



www.retailstorewindows.com



www.wgsn.com



Instagram



THANK YOU !


